Pimenns cneniasizosanoi Buenol paan
PO NPHCYKeHHs cTynens gokTopa dinocodii

CrnieuianizoBana BueHa pana HauionansHoro yHiBepcutety «JIbBiBCbKa
nonitexnika» MinictepcTsa ocsiti i Haykn Ykpaiuu, M. JIbBiB, npuiiHsna pinreHus
MpO NPHCY/UKEHHA CTYreHs I0KTopa dinocodii ramysi suanp 07 - Ynpasiitus Ta
ajMiHICTpYBaHHS Ha TiAcTasi nmpumojHOro 3axucry auceprauii «Crpateriunmii
IHCTPYMEHTapid PO3BUTKY KIHOTEATpAIbHUX MeEpex» 3a cnewiasibhictio 073
MenemmenT

«16» mucronaaa 2022 poky.

CTaHr')’pCbha bosena Opecrml-:a 1996 POKY ~HAapOJKeHHS, rpoMajiaHKa
VkpaiHu, OCBiTa BHINA: 3aKiHYHIa y 2017 poui HauioHansHuii yHiBEpCHTET
«JIbBiBCHKaA MOMiTEXHIKaY 3a cnenianbHicTio «MeHeKMEHT?.

ﬂpaume ACHCTEHTOM xaq)e,upn MeHEe/KMEHTY opramaum B HauioHansHOMY
yHisepcuteri «JIbBiBcbka monitexHika» MinicTepeTsa ocBiTH 1 Hayk# YKpaiHH,

M. JIbBiB, 3 2020 poky 110 11bOTO qacy.
AcnipanTypy 3akinumna y 2022 poui, Hauionanbuii yHiBepCHTET «JIpBIBCBKA

nositexuika» MinicTepcTsa ocBiTh i Haykn Ykpainu, M. JIbBiB.
Juceprauito  Bukonano y HauionansHomy yuipepcuteti  «JIbBIBChKa

nosiTexnika» MinicTepcTsa ocsitH i Hayku Ykpainu, M. JIbBIB.

Haykoswii kepipunk: Yyxpait Hartanis IBaHiBHA, JOKTOP €KOHOMIYHHX HayK,
npocecop, POPEKTOP 3 HAyKOBO- neJarori4Hol pnﬁo'n{ Ta MIXKHAPOAHUX 3B’A3KIB
HanioHansHoro yHisepcuTeTy «JIbBiBebKa NOJITEXHIKaY.

3n06yBau Mae 9 HaykoBuX mybnikauii 3a TEMOIO nucepratii, 3 HuxX 4 cTaTTi Yy
HayKOBHX ()axoBMX BHAaHHAX Ykpaiw, 3 3 SKHX MPOIHAEKCOBAHO v

HaymueTquHux Hasax, 30kpema 1 - y Scopus:
. Illepemera, b. O., 2019. Anani3 KIHONPOKATHOTO PHHKY YKpaiHH Ta HanpAMH

fioro  posBuTKY. Bicnux  Hayionarenoeo  yniéepcumenty «/Togiscoxa
noaimexuixay. Cepin: IIpobnemu exonomixu ma ynpaeninus, 3, ¢. 57-63.

2. Sheremeta, B., Chukhray, N. & Karyy, O., 2019. Marketing tools as the
competitiveness enhancer of the Ukrainian film distribution market
entities. Innovative ~ Marketing, 15 (4), pp. 88-101  (Mixcnapooua
npedcmasienicms ma inoexcayia Jicyprany: Scopus) (Ocobucmuil énecox asmopa:
nofyoosano cmpykmypy cy0’ekmic  KiHonpoxamuo2o PunKy, Akd dae 3Mo2y
BUINAY MU ﬂC'HGﬂ'-'H. _-‘I.f{.’pHE'THHHi’OSf iH('.‘IIp_VJIEHHIH, o maromb EfﬂfﬂpI.‘f‘mﬂﬁ'_l'ﬁﬂf?”!{'h

KiHOmMeampanbHuMu Mepercamit).
3. Sheremeta, B., Lisovska, L., Mrykhina, O. & Ivanets, L., 2021. Strategic

guidelines of regional management development of systems interaction in
innovative processes of the region. Bicnux Hayionanerozo yuigepcumenmy
«JIsaisevra nonimexuicay. Cepin: Ipobnemu exonomixu ma ynpaeninis, 5 (2),



¢. 8497 (Ocobucmuii enecox asmopa: obipynmoeano cmpameziuni npunyunu

PO36UMKY cucmeM 63aeMo0il 6 inHosayilinux npoyecax peziony, 30iicHeHo nepexiad
cmammi na an2nilcLKY MO8y),

Y ueKyciT B3sIH YHACTh FONOBA | WieHH CHEeLiani30BaHol BYCHOT paju:

. Kysemin O. €., nokrop exonomiunux Hayk, npodecop, Hauionansuuii
yuisepeuter «JIbBiBChKa moniTexuikay, upektop HapuanbHO-HAYKOBOrO IHCTHTYTY
EKOHOMIKH 1 MeHe/DkMeHTY. bes 3aysakeHs.

2. 3asepOunit A. C., nokrop ekoHOMiuHMX Hayk, npodecop, Hauionanbuui
ynisepeuter «JIbBiBebka nonitexnikay, npodecop kadeapu 30BHILHLOCKOHOMIYHOI

Ta MUTHOT AlsiibHocTi, Bes 3ayBakens.

3, 3anyuska X. SI., moktop exoHomiunmX Hayk, npodecop, HauionansHuii
yuisepeurer  «JIbBiBchka  monitexmika»n, npodecop  kadeapu  eKOHOMIKH
MANPHEMCTBA Ta iHBecTHLii, Bes 3aysakens.

5. baruenko JI. B., noktop exonomiunux Hayk, npodecop, KuiBChKMii
HALIOHATBLHMI YHIBEPCHTET KynwTypH i Mucteuts, npodecop kadeapH roreibHo-
pecTopanHoro i TypuctHuHoro Oisuecy. bes 3aysakeHs.

4. Jlinwu JL. T, noxTop eKOHOMIYHWX HayK, mpodecop, Jyubkuii HauioHaTbHIA
TexHiyHuil yuisepcurter, mnpodecop KaheapH NiANPHEMHHMITBA, TOPriBal Ta
noricTuku. bes 3aysakens.

PE‘.’JYJ'[B-TETH roONnoOCYBaHHA:

Ban /1 WLddb  unenis paju,
«TlpoTh» ALsCL  NCHIB panu.

Ha nizcrasi pe3yisTaTiB roJoCyBaHHA CrelianizoBana BYeHa paja NpHCYIIKYe
Craurypebkiii boxeni OpectiBii cTynins fokropa dinocodii 3 ranysi suaus 07 -
Vnpasiinns Ta aaMiHicTpyBanna 3a cneuianbhicTio 073 — Mene/ukMenT.

I"onoea crneuianizosa

BYSHOI paau Kyapmin O.€.



