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Pedepar:

1. O6’eKT IOCiI>)KEHHS - IPOLLECH PO3BUTKY MiATIPUEMHULITBA Y C(Pepi pUHKY HEIIPOJOBOJIBYMX COLiaIbHO
BaKJIMBUX TOBapiB. MeTol0 nucepTaLifiHOi pOOOTH € OOIPYHTYBaHHS TEOPETUKO-METO/OJIOTIYHUX 3acaf Ta
PO3PO6JIEHHS HAYKOBO-TIPAKTUYHUX PEKOMEHAALIN PO3BUTKY MiANPHUEMHULIBKO]I AislIBHOCTI y cdepi
HEIPOJI0BOJIbYUX COLiaJIbHO BXKJIMBUX TOBAPIB Ta ixX peasiszalii. MeTonu IOCTiIKEHHS: CUCTEMHUM; TEOPETUYHI,
iHAYyKTUBHUM, NeAyKTUBHU; KOHTEHT-aHali3y; rpadiuHmii; eMIipUYHOTO JOCiIKEHHS; €EKOHOMIKO-MaTeMaTUYHe
MOJeJIIOBaHHS. Briepiie po3po6sieHo IepMaHEeHTHUN OpraHi3aliiiHo-eKOHOMIYHUY MEXaHi3M PO3BUTKY
HiANPUEMHULIBKOI AiSJIBHOCTI y cdepi HEITPOLOBOIbYMX COLiaIbHO BayKJIMBUX TOBAPiB, B OCHOBY SIKOTO ITOKJIAIEHO
aKTUBi3al}il0 CKJIaIOBUX iHHOBALITHO-TPaJULIiiHOI MOJIeJli: peCcypcH, KOMaHJa Ta MOXJIUBOCTI, 1110 3a6€e311e4yi0Th

OJHOYaCHe (PYHKLiIOHYBAaHHS yIIPABJIiHCBKOTO, (PiHAaHCOBOTO, iHHOBALiITHOTO GJIOKIB, MOCIIiNOBHY peasi3alilo i



IOCSITHEHHS CTPATEriYHOrO Pe3yJbTaTy; C(POPMOBAHO TEOPETUKO-METOANYHUM MifXif, O OLiHIOBAaHHS
KOMILJIEMEHTAPHOCTI HENPOAOBOJIBYMX COLia/IbHO BaKJIMBUX TOBAPIB 3 ypaxyBaHHSAM TPbOX CKJIaJOBHUX:
€HeproouafHOCTi, eHeproeeKTUBHOCTI Ta palioHaJIbHOCTI; pO3pO6JIEHO i 3aIIPOIIOHOBAHO iHTETPOBAaHY CTPAaTETiio
PO3BUTKY ¥ MOJepHi3alii NiinprueMHULTBA y cdepi HEMPOAOBOJIbUMX COLATIbHO BAKJIMBUX TOBAPIB. YIOCKOHAJIIEHO
MOJIeJb IOOYI0BY iIHCTUTYL[IOHAJIbHOI apXiTEKTOHIKM 6a30B0i MIaTGOpMU (PYHKLIOHYBAaHHSI PUHKY
HEIIPOJ0BOJIbYMX COLiaJIbHO BaXKJIMBUX TOBAPiB; TEOPETUKO-TIPAaKTHHI Iiaxonu 1o popmyBaHHs KoHUenuii Value-
based Management, 1110 BpaxoBy€e CTPYKTypy BapTOCTi MiApueMCTBA — BUPOOHUKA HEIIPOIOBOJIbYUX COLIiaIbHO
BA)KJIMBUX TOBAPiB; HAYKOBO-TIPAKTUYHUI MifIXi]] 10 pO3POOJIEHHS CTPATETiYHUX PillleHb YIPABJIiHHS IPOL,ECOM
BHPOOHHULITBA HETIPOJOBOJIbYMX COLiaIbHO BKJIMBUX TOBAPiB; 6araToKpuUTepiasbHy MOZEsb aHATITUIHOTO
JOCJIiZIPKEHHS YMHHYKIB BIUIMBY Ha PO3BUTOK MigNIpUeMHUITBA. Haby/M 1ofaiboro po3BUTKY IOHSATIHHO-
KaTeropiaJbHUM anapar AOCIiI)KEHH; iHTerpoBaHniA MigXil A0 peasisauii mianpueMHNLBKOL AisiJIbHOCTI HA PUHKY
HEIMPOJI0BOJIbYMX COLiaJIbHO BaXKJIMBUX TOBAPiB; HAYKOBO-TIPUKJIAHI 3acaiy 36a1aHCyBaHHS 1 onTuMisanii
JIOTICTUYHUX IIPOLIECIB HA PUHKAX HEMIPOLOBOJIbYUX COLia/IbHO BaXKJIMBUX TOBAPiB. Pe3ybTaTy QOCITiIKEHHS
BMKOPHCTaHIi y [isJIbHOCTI MigIIpUeMCTB Ta opranisauiil. Cpepoio BUKOPHUCTaHHS aBTOPChKUX IIPOIO3ULIIH €
MiJIPUEMCTBA Ta Opraxisarii.

2. The research object is the processes of entrepreneurship development in the market of non-food socially
significant goods. The aim of the dissertation is to justify the theoretical and methodological foundations and to
develop scientific and practical recommendations for the development of entrepreneurial activity in the sphere of
non-food socially significant goods and their implementation. Research methods: systemic; empirical; inductive,
deductive; content analysis; graphical; empirical research; econometric modeling. For the first time, a permanent
organizational and economic mechanism for the development of entrepreneurship in the sphere of non-food
socially significant goods has been developed, based on the activation of components of the innovation-traditional
model: resources, team, and opportunities, ensuring the simultaneous functioning of management, financial, and
innovation blocks, sequential implementation, and achievement of strategic results. A theoretical and
methodological approach to assessing the complementarity of non-food socially significant goods, taking into
account three components: energy-saving, energy efficiency, and rationality, has been formed. An integrated
strategy for the development and modernization of entrepreneurship in the sphere of non-food socially significant
goods has been developed and proposed. The model for building the institutional architecture of the basic
platform for the functioning of the market for non-food socially significant goods has been improved; theoretical
and practical approaches to the formation of the Value-based Management concept, which considers the structure
of the value of the company - producer of non-food socially significant goods; a scientific and practical approach
to the development of strategic decisions for managing the production process of non-food socially significant
goods; and a multi-criteria model for analytical research of the factors influencing entrepreneurship development.
Further development has been achieved in the conceptual and categorical apparatus of the research; integrated
approach to the implementation of entrepreneurial activity in the market of non-food socially significant goods;
and scientific and applied principles for balancing and optimizing logistics processes in the markets of non-food
socially significant goods. The results of the research are used in the activities of enterprises and organizations.
The scope of application of the author's proposals includes enterprises and organizations.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HanpsSIM PO3BUTKY HayKH i TEXHIKHU: QyHnameHTasbHi HAYKOBI HOCIIIPKEHHS 3 HANGIbII
BaXKJIMBUX IIPOGJIEM PO3BUTKY HAYKOBO-TEXHIYHOI0, COLiaJIbHO-€KOHOMIUYHOT 0, CyCIiIbHO-TIOJITUYHOTO,
JIIOJICbKOTO NIOTEHLjaNy 17151 3a0e31e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHu y CBiTi Ta CTaJIOr0 PO3BUTKY
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